
We’ll will Start at 10am PST. Talk soon!

Social Media Platforms to Reach Youth, 

July 8th, 2020



GuestSpeakers: Celena McCray, Thomas Ghost Dog Jr., Roger 

Peterson, Paige Smith, Corey BeGay, Lael Tate, and Robert 

Foley

Social Media Platforms to Reach Youth





• Part 1 - How to Use Social Media

• Part 2 - How to Create Content & 

Keep it Going!
WHAT TO EXPECT?



PART  1 - HOW TO USE 
SOCIAL MEDIA

• Choosing Your Platform

• Communication 101

• Partnerships

• Scheduling

• Analytics

• Discussion



WHO'S ON THE 
LINE?
In the Chatbox, please type...

• Your Name & Role

• Email Address 

What SM channels are you 
currently using?



Choosing Your Platform

…with Thomas Ghost Dog Jr. (Burns Paiute/ Oglala Sioux) 
We R Native Multimedia Specialist

Email: tghostdog@npaihb.org



Youth Health Tech Survey 

2016

• n = 679 respondents 

from 29 States

• Participants were 

recruited from the 

THRIVE Youth 

Conference, UNITY’s 
Annual Conference 

2016, and Chemawa 

Indian School



What are Native Youth using?

20162020



Audiences are the beginning and end 

of social marketing…

Know Your Audience



Question 1: What is the age, gender, 

and behavior of your intended 

audience?

Question 2: Where are they? Question 3: What are your audiences 

wants, needs, and interests? 

Define Your Audience
Look at your Epi and Community Readiness Data: Then 

identify the most relevant variables for segmentation.



What's Right For Your Org?



Communication 101

…with Celena McCray (Navajo) & Lael Tate (Navajo)
THRIVE Project Coordinators

Email: cmccray@npaihb.org & ltate@npaihb.org





SAFE MESSAGING 4 key factors to consider 

when developing public 

messages... 

Strategy

Safety

Positive

Narrative
Guidelines

Adapted from the Action Alliance for Suicide Prevention: Framework for Successful Messaging 
http://suicidepreventionmessaging.org/framework



Community Assessment & Planning

…with Thomas Ghost Dog Jr. (Burns Paiute/ Oglala Sioux) 
We R Native Multimedia Specialist

Email: tghostdog@npaihb.org



ENGAGING COMMUNITY PARTNERS 

• Shared Ownership - Build trust, establish 

relationships; Help distribute marketing 

materials.

• Gain Insight - Identify locations where the 

intended population naturally congregates.

• Increase Credibility - Utilize partner’s logos 
on materials, etc. 

• Share Costs – Time, $, production, printing, 

etc.



SPIN THE COMMUNITY WHEEL 

Establish Trusted

Key Figures



Scheduling

…with Corey Begay (Navajo) 
We R Native Multimedia Specialist

Email: cbegay@npaihb.org



Team Meetings
Annual Planning Sessions

Monthly Messaging

Weekly Meetings



Annual Planning Session
Yearly Health Observance 
Calendar



Monthly Messaging

Related Content

Fun Content

Monthly Health Observance 
Content





Scheduling Platforms

Hootsuite
YouTube

"Post Now"
Creator Studio



Analytics

…with Roger Peterson (Siletz) 
We R Native Text Messaging Specialist

Email: rpeterson@npaihb.org







Where to Begin
1 2 3

Goal or Objective

• Myriad of 

social media 

metrics and 

platforms

• Don’t waste 

your time

Common Goals

2 Categories:

• Awareness

• Growing Users

Intrinsically Related

Not everyone 

needs to see the 

same metrics. 

Remember that 

groups have 

different goals 

and needs





IMPORTANT METRICS
Impressions
How many times a post shows up (similar to views)

Reach
Potential viewers

Engagement
Likes, comments, shares, clickthrough

•Frequency of Messaging / Time of Day

•User Feedback

•User Demographics

• Needs, wants, and motivators

• Highest Risk Population

•Efficacy of Content

• Type and style of media

Growth!
More Views? Target Demographic?




